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BROCHURES AND SYLLABUS 
 

 
 





COMPUTERISED ACCOUNTING 
 

TALLY ERP.9 
 
Objective: 

• To equip the students to meet the demands of the industry by mastering them with 

industry sought after computerised accounting packages. 

• To expose the students to computer applications in the field of accounting. 

• To develop practical skills in the application of Tally accounting package. 

 

MODULE – 1 Introduction to computerised accounting: – Tally 9 - Features of Tally – 

Screen components-Creation of Company- selecting a company – altering/ modifying 

company creation details – Deleting a company – F 11 Features – F 12 Configuration. 

 

MODULE - 2 Accounts and Vouchers – account groups – pre-defined groups – creating 

single &amp; multiple groups – creation of primary account groups – creating ledger 

accounts in single & multiple – displaying, altering and deleting account groups and ledgers –

Accounting vouchers- entering transactions in accounting vouchers – bill wise details -

altering and deleting a voucher entry – creating new voucher types  

– bank reconciliation statement - creating budget - generating reports . 

 

MODULE - 3 Accounts with inventory – enabling F 11 and F 12 - stock category – stock 

group – single/multiple creation of stock category and stock group – creation of units of 

measurement – creating single/multiple stock items – creating godowns - displaying, altering 

and deleting stock groups, units, items and godowns – cost centre, purchase / sales orders - 

Inventory vouchers - using inventory vouchers – using 

accounting vouchers with inventory details (invoice mode) -  advanced security control – 

back-up and restore – inventory reports – stock summary - inventory books – statement of 

inventory. 

 

MODULE - 4 Accounting with Tax – F 11 & F 12 settings for taxation – GST –  

GST terminologies – computation of GST – ledgers and vouchers pertaining to GST, GST –

forms and Reports in GST. 

 

MODULE -5- Payroll Accounting 





RESEARCH AND PG DEPARTMENT OF COMMERCE 

ST. DOMINICS’S COLLEGE, KANJIRAPALLY 

Add-on Course in Research Methodology 

SYLLABUS  

Instructional Hours- 30 Hours          

Resource Person: Dr. Tejil Thomas [Asst. Professor, Dept. of Commerce, St. Thomas College Pala] 

Module 1 – Research Design & Methodology 

Identifying Research Problem – Preparation of Research Proposal – Research design [Developing 

Title, Background of the Study, Setting Objectives, Formulating Hypothesis, Scope of the Research, 

Significance, Variables and Period of the Study] – Research Methodology [Design, Population, Sample 

Design, Sources of Data, Tools for data collection and analysis, Chapterisation] 

[Theory: 3 Hours-Practical: 3 Hours]  

Module 2 – Review of Literature 

Meaning - Sources - Purpose - Styles - Carrying out Review of Literature – Organizing Review of Literature 

- Writing Review of Literature -Review Summary - Theoretical Model Creation - Referencing and Citation. 

[Theory: 1 Hour-Practical: 2 Hours]  

Module 3 – Tools for Collecting Data 

Tools for Data Collection – Questionnaire/Interview Schedule – Key principles and considerations in 

designing – Types and Classification of Questions – Structure – Errors – Levels of Measurement – Scaling 

Techniques - Reliability Analysis - Checking Validity of the Questionnaire/Schedule.  

 [Theory: 3 Hours-Practical: 3 Hours] 

Module 4 – Data Analysis 

Introduction to SPSS – Data Entry –Data Management - Data Presentation – Descriptive Statistics – 

Normality – Inferential Statistics – Selection of Statistical Tests - Testing of Hypothesis – Basic concepts. 

[Theory: 1 Hour - Practical: 5 Hours] 

Module 5 – Parametric and Non-Parametric Tests 

Parametric tests - One sample t test, Independent t test, Paired t test, ANOVA, Correlation, Regression – 

Non-Parametric tests - Cross Tabulation and Chi-square Test, Mann Whitney U Test, Wilcoxon Test, 

Kruskal Wallis H Test - Friedman Test.  

[Theory: 1 Hour - Practical: 5 Hours] 

Module 6 – Report Writing 

Report writing, Bibliography, Preparation of Synopsis, Preparation and publication of research paper, 

Plagiarism. [Learning Output: A Mini Project Report]   

[Theory: 2 Hours - Practical: 1 Hour] 



Add-on Course 
Centre for Entrepreneurship Development (CEED) 

Department of Economics, St. Dominic’s College, Kanjirappally  
Add-on Course: Certificate Course in Entrepreneurship Development  
 
Teacher-in-charge: Dr Gipson Varghese  
 
This course is designed as an add-on course by the Department of Economics, 
St.Dominic’s College, Kanjirappally. The course prepares an individual to know more 
about field of entrepreneurship, its importance both in personal and professional life, 
how to grow as an entrepreneur, opportunities and challenges of becoming an 
entrepreneur. This course is also prepared more from an economic as well as business 
point of view, therefore there are sessions about industrial economics, business 
economics, company creation, business administration and management, business 
model generation, business model pitching and start-up creation.  
 
Modules and Syllabus   
Module Title Syllabus Hours 

1 MAKE: 
THE COMPANY 

Global, National and State level 
importance of companies and their 
financial performances, economic 
growth and development, IT sector in 
India and Kerala 

5 

2 MAKE:  
THE ENTREPRENEUR Different theories of entrepreneurship, 

qualities of an entrepreneur, leadership 
qualities, business ideologies, myths 
and opportunities, government and 
private sector support to 
entrepreneurship, family business, 
stat-ups and companies. 

5 

3 MAKE: BUSINESS 
ADMINISTRATION 
THEORIES 

Theories of business administration, 
micro and macro economic theories, 
national and international business 
theories and application, corporate 
social responsibility 

5 

4 MAKE: BUSINESS 
MODEL 
GENERATION 

Modern business model generation 
theories, project preparation and 
execution 

5 

5 MAKE:  
MANAGEMENT 
PROCESS 

Traditional and modern business 
management process, ideation, 
innovation and the pitching, business 
leadership, team building 

5 

6 COMPANY VISIT 
AND PROJECT  

All participants will visit company and 
make reports. Business Model 
Generation with CANVAS 

5 

 
 
 



Add on Course/Certificate Course in Data Analysis using SPSS   and 
Gretl Software  

Course Outcome: The outcome of the course is to increase knowledge and 
requisite skills of participants on the use of SPSS/Gretl and to enable them 
make the most of this powerful software package while allowing them to 
work independently with SPSS/Gretl on their own data and provide a solid 
foundation for advanced data analysis work. 
 
Participants: III DC Students Duration of Course: 30Hours 
Coordinador: Jinu Elizabeth Sebastian and Soumya Maria 
 
Module Title  Content of Syllabus Hours  
1  Introduction  Introduction to SPSS - Data analysis with 

SPSS: general aspects, workflow, critical 
issues - SPSS: general description, 
functions, menus, commands - SPSS file 
management 
Input and data cleaning - Defining 
variables - Manual input of data - 
Automated input of data and file import 
Data manipulation - Data Transformation - 
Syntax files and scripts - Output 
management 

3 

2  Preliminary 
Analysis  Descriptive analysis of data - 

Frequencies - Descriptives - Explore - 
Crosstabs - Charts 

5 

3  Statistical 
techniques: Explore 
relationship  among 
variables 

Correlation: Pearson product moment 
correlation,  Spearman rank correlation, 
Partial correlation, Simple  linear 
regression,   
Multiple Linear Regression: Tests of 
significance, diagnostic tests, remedial 
measures, Variable selection methods. 

5 

4  Statistical 
techniques: 
Compare means 

One sample and two Independent sample 
t test, Paired  sample t test, One way 
Analysis of variance, Two way  
ANOVA, Multivariate ANOVA, 
Analysis of Covariance,  Repeated 
measures . 

5 



5  Non-Parametric   
statistics 

Independent Chi square Test, Mann- 
Whitney test ,  Wilcoxon signed rank 
test, Kruskal- Wallis test. 

6 

6  Advanced 
Models:  
Multivariate 
statistical  
techniques. 

Logistic Regression and Discriminant 
Analysis, Factor  Analysis, Cluster 
Analysis. 

6 

 




















